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Leadership style and female employees’ productivity in education sector in 

Kuala Lumpur, Malaysia 
Maria Rosario Wenur 

Supervisor: Dr. Lim Li Chen 

 

Background 

There are a lot of variables that have direct or indirect impact on the employees’ productivity 

in the workplace, such as motivation, satisfaction, trust, justice, ethics and many more. 

However, all these variables can be manipulated by leader in the organisations and it depends 

on the way the leader will lead the members of the organisation (Ogbonna and Harris, 2000). 

Female employees in education sector have been facing several barriers to achieve satisfactory 

productivity (Aeran and Kumar, 2015). Therefore, the purpose of this paper is to identify the 

impact of leadership styles especially transformational leadership, transactional leadership, and 

laissez-faire leadership on female employee productivity in the education sector in Kuala 

Lumpur, Malaysia.  

 

Method 

This study applied a quantitative method using self-administered questionnaires. The 

questionnaires were distributed online. Respondents of this study were female employees 

between the age of 24 to 55 employed in the education sector in Kuala Lumpur, Malaysia. A 

total 100 valid questionnaires were used for further analysis. Correlations multiple regression 

analysis models were used to analyse the hypotheses.  

 

Results 

The result of the survey revealed that transformational leadership have a positive impact on 

productivity of female employees, while transactional have lower impact on productivity.  The 

laissez-faire leadership style had a neutral response which include both positive and negative 

impact. The results demonstrated that female employees in the education sector found that 

transformational leadership style is more effective than transactional and laissez-faire 

leadership styles. 

 

Conclusion 

This research demonstrated that the perception of female employees towards transformational, 

transactional and laissez-faire leadership style. Findings showed that female employee in 

education sector have higher positive response towards transformational leadership style than 

transactional or laissez-faire leadership styles. Understanding association between leadership 

style and employee productivity is important because it assists in creating an efficient and 

allows for an organization to achieve overall goals and objectives. 
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The influence of leadership practices towards job performance among 

employees in the services sector in Malaysia. 
Dina Omer Yassin Al-Sakkaf 

Supervisor: Dr. Benjamin Chan Yin Fah 

 

Background 
This research discusses and analyses how some leadership practices can influence job 

performance of organizations in Malaysia. Some practices can influence job performance either 

positively or negatively. In addition, there have been many obstacles relating to management 

practices towards employees, which affect employees job performance and hampers the 

production of high quality work. There are two main items to be considered when focusing on 

good quality performance: the manager's practices and the ability for employees to do the work 

efficiently. Furthermore, leadership is a special type of influential activity. Its effect can be 

seen in social situations, and it is especially apparent where the situation demands people 

working together toward common goals (Silva, 2016). Within the context of management 

leadership, employees are considered as an important and valuable resource and asset for any 

organisation. Human capital is an essential factor in orienting any company resources and 

employees towards achieving organisation success and sustaining competitive advantage. 

Employees may potentially perform better with proper management practices and a positive 

working environment and employees’ contribution are important to the organisation 

performance (Lange & Houran, 2009). This study investigates the relationship between 

leadership practices; such as providing positive emotional climate, employees motivation, 

employees encouragement and how it affects employees’ performance. 

 

Method  

Data was collected through self-developed questionnaire and distributed through convenience 

non-probability sampling method. A total of 120 questionnaires were distributed to employees 

in Kuala Lumpur, out of which 115 were usable. The research hypotheses were tested to 

determine the correlation and significance of the independent variables on job performance of 

employees. 

 

Results 

Findings showed that there was a significant relationship of all the independent variables with 

job performance. This indicates that job performance is influenced by providing employees a 

positive emotional climate (PEC), employees’ motivation (EM) and employees encouragement 

(EE). In addition, there was a positive relationship between providing positive emotional 

climate and employees motivation as well as leadership practice, with job performance whereas 

a negative relationship was found between employees’ encouragement and job performance.  

 

Conclusion 

This study concluded that all three leadership practices have a significant correlation with 

employees’ job performance in Kuala Lumpur, Malaysia. In addition, it was found that 

providing positive emotional climate; as a leadership practice, had the highest influence on 

employees’ job performance. Moreover, the findings of the study can be used by leaders to 

focus more on specific leadership practices to improve the organisation and employees’ 

performance.  

 

 

 

 



   

3 
 

School of Management 
August 2018 

Factors that influence the cultural adjustment of African and China students in 

institutions of higher learning in Klang Valley 
Sobana Manivannan 

Supervisor: Lua Sharmini Satanam 

 

Background 

Education is one of the sectors which is highly competitive and an important source of income 

in Malaysia. There are numerous higher education institutions based in Malaysia successfully 

sustaining in the market with a significant number of students from all around the world. 

However, there are several failures whereby students fail to adapt the cultural differences while 

pursuing their studies in Malaysia. With this concern, this project aimed to identify the cultural 

adjustment faced by the African and China students in selected universities. Since there are 

only a few studies have analysed various factors that influence the cultural adjustment, this 

study intends to achieve the aim of the study which is to find out the level of influence of the 

independent variables towards the cultural adjustment faced by African and China students in 

three selected higher learning institutions in Klang Valley, Malaysia.  

 

Method 

In this quantitative method the time horizon of this research is deemed as cross-sectional due 

to the budget and time limitations (Saunders et al., 2012). A survey strategy was used as this 

strategy is commonly used strategy in business research and usually associated with the 

deductive approach (Saunders et al., 2012). For this research, convenience sampling was 

utilised, and 120 survey questionnaires were distributed to the African and China students in 

three Private Universities in Klang Valley. The responses were analysed using SPSS version 

23 and the relevant descriptive and inferential statistics were computed. 

 

Results 

The results revealed that perceived discrimination, language, educational stressor and social 

support all have a positive relationship with cultural adjustment faced by African and China 

students in selected higher learning institutions. The findings supported the results from some 

earlier studies and bring out several new ideas relating to the difficulties that students from 

Africa and China students in cultural adjustment. 

 

Conclusion 

Thus, it is found that language, perceived discrimination, educational stressor and social 

support were positively related to the cultural adjustment faced by African and China students. 

Institutions of higher learning should pay more attention to cultural adjustment because 

ineffective cultural adjustment have an adverse impact on performance of students. 

Furthermore, the results research may contribute to the understanding of the adjustment of 

students from Africa and China. Few, if any, prior studies, have examined cultural adjustment 

of students from African and China.  
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Employee engagement: The role of leadership motivation and work-life 

balance. An investigation conducted among hotels in Malaysia. 
Salwa Hayaty Md Azmi 

Supervisor: Dr. Ibiwani Alisa Hussain 

 

Background  

Work–family balance is an issue central to human resource development. “Employee 

engagement” is now an everyday language within organisations and interest in this subject is 

growing year after year. Engaged employees are characterised as having a sense of energy and 

effective connection with their work activities. There are limited empirical and academic 

research in employee engagement and the areas of work life balance and leadership motivation 

especially employees in hotels in Malaysia. Therefore, the purpose of the study is to investigate 

the role of leadership motivation and work-life balance towards employee engagement, from 

the perspective of Malaysian hotel industry.  

 

Methodology 

This is a quantitative study, where primary data was gathered through self-administrative 

survey questionnaire. The survey questionnaires were distributed among management team of 

hotels in Malaysia. Questionnaires were distributed by “drop-off” and “pick-up” method where 

they were left for the respondents to fill and collected when it is complete. This approach was 

conducted due to the confidentiality of the hotel industry. The time given for the hotel industry 

employees to fill in the questionnaires was 2 weeks after distribution, which was agreed 

between the researcher and the hotel employees. The study employed descriptive, frequency 

and correlation analysis.  

 

Results 

Out of 100 respondents, 61.0% were male and 39.0% were female employees. On age statistic, 

the largest age group in the hotel industry was employees that are aged between 32-40 years 

old with the percentage of 29.0%.  Most of the respondents were between the aged of 40-48 

years old, denoted by 19.0%. On marital status, it was equally distributed between single and 

married categories. Correlation analysis was employed, and findings showed that for leadership 

motivation, the predictor has a strong relationship, with a score of 0.638 against employee 

engagement. Whereas work-life balance, had a weak relationship, denoted by a negative score 

of 0.370. As leadership motivation and employee engagement have a strong relationship 

correlation, it implies that employees in the hotel industry will be more engaged with a good 

leadership motivation. The findings were supported by previous study, conducted in 2017 and 

found that leadership has a positive influence on employee engagement and it also decreases 

voluntary turnover. Meanwhile, work-life balance and employee engagement have a weak 

relationship correlation. This implies that employee engagement in the hotel industry will not 

be affected if they do not have a proper work-life balance. Findings were consistent with 

previous research that found any imbalance work-life and work-life conflicts have no 

relationship with how the employees accomplish their work.  

 

Conclusion 

The study proved that hotel industry can improve their employee engagement through 

enhancement of leadership motivation. This is an opportunity for hotel industry to impress 

upon the supervisors to check on their employees’ well-being and provide necessary guidance. 

Furthermore, this study also showed that leadership motivation had a stronger relationship 

towards employee engagement compared to work-life balance. As such, leadership motivation 

should be given top priority to secure engagement of the new employees and build commitment 

and loyalty among employees in the hotel industry in Kuala Lumpur. 
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Factors affecting students' academic performance: A study at private 

universities in Kuala Lumpur, Malaysia 
Khulood Al-Harrasi 

Supervisor: Dr. Ibiwani Alisa Hussain 

 

Background 

Education is the key aspect for every individual. In this technological world, education is an 

essential element for human being all over the world. The performance of the students is crucial 

for any university since it reflects the quality of education. Hence it becomes the ethical and 

legal responsibility of the university to emphasize on the factors which affect their students’ 

academic performance. Teaching method, previous results of the student, self-learning of the 

student, are the factors coming under the academic performance of the students, while the non-

academic factors include health, personal, financial, environmental. The purpose of the study 

is to investigate communication, learning facility, guidance and family stress towards student 

academic performance at private universities in Kuala Lumpur, Malaysia.  

 

Methodology 

The study adopted quantitative method using primary data which was gathered through survey 

questionnaire. The population for this study were students of private universities in Malaysia. 

Non-probability sampling was used because there was no way of creating a sampling frame 

and knowing who would choose to participate in the survey. Convenience sampling method 

was used as it is the most appropriate method when the sample population is conveniently 

available to the researcher. A total of 100 responses were gathered and descriptive and 

inferential statistics were derived using SPSS.  

 

Result 
Out of 100 respondents, 73% were male and 27% were female. Ethnicity statistic found that 

41% were Indonesian students, 9% were students from China and the remaining 25% were 

from other countries. On academic background, 59% of the respondents holds bachelor’s 

degree while the remaining were students who still pursuing degree in private universities. 

Reliability tests showed that Cronbach's Alpha values of communication, learning facilities, 

proper guidance and family stress towards dependent variable used, i.e., students' performance 

was 0.938. Pearson correlation analysis found that most of items measuring students' academic 

performance were positively correlated to communication, learning facilities, proper guidance 

and family stress. It was found that the strongest relationship among all predictors towards 

students’ performance is family stress at 0.836. Multiple linear regression analysis was 

conducted and revealed that the R value was at 0.876a, which illustrated 87.6% of variance in 

independent variables (communication, learning facilities, proper guidance and family stress) 

by the study model which meant that those factors explained the students' performance.  

 

Conclusion  
The study examined predictors that affecting students’ academic performance. Study among 

students at private universities in Kuala Lumpur, Malaysia revealed that communication, 

learning facilities, proper guidance and family stress are the predictors that influence student’s 

academic performance and proved that the four hypotheses are acceptable. Communication, 

learning facilities and proper guidance are the stronger predictors towards student academic 

performance compared to family stress. In conclusion, the findings of this study showed that 

private universities in Kuala Lumpur, Malaysia should focus more towards enhancing the 

communication channels, improve learning facility and conduct good guidance programs to 

ensure good academic performance among their students.  
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A study of revisit intention towards fast food restaurant among 

undergraduates in Sri Petaling, Malaysia 
Nadia Rahma Dinla 

Supervisor: Ahmad Muzammir 

 

Background 

The fast food industry in Malaysia is growing and possesses potential to grow further in the future 

(Ali, Aw, and Chuah, 2012). Due to increasing competition, retaining customers is more profitable 

than winning prospective customers (Bitran and Mondschein 1997). Past studies have shown that 

the cost of attracting a new customer is about five times than that of keeping an old customer and 

the value of winning ten new customers is less than that of keeping an old customer (Verhoef and 

Donkers 2001). Several past studies on how to retain existing customers and improve their repeat 

purchases has also attracted researchers’ attention (Han et al. 2009; Kim et al. 2009. Customer 

revisit intention has also been studied in many domains, such as tourism services (Alegre and 

Cladera 2009), catering services (Kim and Moon 2009) and hospital services (Lee 2005). 

However, there are limited studies that focus only on the revisit intention towards fast food 

restaurants in Malaysia. Therefore, the purpose of this study is to identify whether food quality, 

service quality and environment have any relationship towards customers’ revisit intention. 

 

Methodology 

This is a quantitative study to collect primary data. Self-reported questionnaires were sent to 

respondents using a survey strategy. The population of this study were undergraduate students. 

Convenience sampling was used, and the sample size was 200. The questionnaires were distributed 

directly to 200 students.  The questionnaires were then coded and edited, and the date entered in 

Social Statistical Package (SPSS). Descriptive statistics and inferential statistics (Pearson 

Correlation and Multiple Regression) were computed using SPSS.  

 

Results 

The personal details are classified as gender, age, level of education, current year of study and 

monthly income level (include pocket money). Based on the results, majority of the respondents 

are female which consist of 62.5% of the sample size and aged between 21 to 23 years old represent 

the largest age group consists of 57.0%. Based on the Pearson correlation, the restaurant 

environment has the strongest significant relationship with revisit intention (r= 0.572) followed by 

service quality (r= 0.549) and food quality (r= 0.516). Based on the result, it can be concluded that 

there was a significant positive relationship among all the constructs. 

 

Conclusion 

The purpose of this study was to identify the factors that influence fast food restaurant customers’ 

revisit intention. The result of Pearson correlation revealed that food quality, service quality and 

environment are positive antecedents of revisit intention of fast food restaurants. Therefore, it is 

recommended that proactive action should be taken by fast food restaurants. Fast food business 

managers should improve the restaurant environment and provide better food quality and service 

to influence their revisit intention. For future research, a mixed method approach or longitudinal 

approach can be used to predict revisit intention over time. 
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Service quality and customer satisfaction towards Mass Rapid Transit (MRT) 

services in Selangor, Malaysia. 

Ong Lay Teng 

Supervisor: Wong Huey Wern 

 

Background 

One of the service quality indicators for urban rapid transit system is the service evaluation 

from a passenger's viewpoint. The key objective of service quality analysis is to improve 

services so that user expectations and needs can be met. Thus, it is essential to consider how 

passengers assess and perceive dimensions of responsiveness, empathy, reliability, tangibility 

and assurance. It is expected that the results could shed more light on transit customer 

satisfaction research and can be used to enhance the overall performance of urban rapid transit 

system. Understanding them would help transit operators derive relevant determinants of 

service quality from their customers and better manage transit services.  

Method  

This study adopted a quantitative method using questionnaires sent through a survey to gather 

primary research data. The number of respondents were selected using simple random sampling 

technique. Self-administered questionnaires were distributed. Only 115 questionnaires were 

usable. The Pearson’s Product Moment Correlation Coefficient Analysis was used to examine 

the relationship between the variables. 

 

Result 

The independent variables used in this survey namely reliability, assurance, tangibles, empathy 

and responsiveness had a significant relationship with customer satisfaction. There was a strong 

relationship between the five variables and the customer satisfaction. As a result, based on the 

significance level and Pearson Correlation value of all the variables, it was proven that the 

hypothesis that are supported by the literature review were accepted. 

 

Conclusion 

The aim of this study was to identify the effective factors that influence customer satisfaction 

which is reliability, assurance, tangibles, empathy and responsiveness. The results of the 

hypothesis on dependent variable and independent variables were significant and positive. It 

was found that all five independent variables and dependent variable were positively related. 

The main factor that influencing customer relationship is responsiveness in Mass Rapid Transit 

(MRT). To retain and attract more customers, MRT should emphasise responsiveness. It is 

expected that results can be used to enhance the overall performance of urban rail system. This 

study provides new evidence regarding factors which influence customer satisfaction. 
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Factors affecting customers’ perception towards service  

quality of Grab ridesharing   
Dk Nur’ Najmah Pg Haji Menudin  

Supervisor: Nooraneda Mutalip Laidey 

 

Background 

The emergence of technology integration and advance information enabled Transportation 

Network Companies (TNC) in providing on demand “ride-hailing" or "ridesharing" services such 

as Grab and Uber. Thus, reducing customers’ dependency of taxi services. One survey conducted 

by SPAD Malaysia in 2015 revealed that 80 per cent Malaysian customers prefer TNCs than taxis 

due to many factors such as trustworthiness, convenience, reliability, etc. However, limited 

research had been conducted on the factors affecting customers’ perception of service quality of 

Grab which is the main TNC in Malaysia. It is important for Grab to identify their competitive 

advantage to provide quality service. Therefore, the objective of this study is to examine the factors 

affecting customers’ perception towards service quality of Grab. The three identified predicators 

of customers’ perception are service quality, customer satisfaction and brand image which were 

analyzed using Pearson correlation and multiple regression.  

 

Methodology 

A survey strategy was used as this strategy is commonly used strategy in business research and 

usually associated with the deductive approach (Saunders et al., 2012). This is a correlation study 

which examined the relationships between variables. This study adopted quantitative survey which 

has been gathered through self-administered questionnaire. This was a cross-sectional study and 

the researcher collected primary data to find solutions the research problem. The population are 

the ride-sharing users of Uber and Grab in Malaysia.  A total of 186 completed questionnaires 

were collected from the target respondents. The data collected was edited and coded before being 

entered SPSS and analyzed. 

 

Result 

The findings revealed that service quality has a positive relationship with customer perception  

(r = 0.493) but it is not significant determinant of customer perception (p = 0.062).  As for the 

second objective, the result shows that customer satisfaction has a significant relationship with 

customer perception (r= 0.695) and it has an impact with customer perception (p = 0.000).  Thirdly, 

there is a strong positive relationship between brand image and customer perception (r= 0.674) 

and significant effect on customer perception (p = 0.000).  Thus, the finding showed that Grab 

should always maintain their service quality and should also uphold their brand image to capture 

positive customer perception. Grab should provide satisfactory services which will lead to positive 

customer perception. Grab should also maintain their brand image as a convenient mode of 

transportation as it influences customer perception.  

 

Conclusion 

The objective of this study is to examine the factors affecting customers’ perception towards 

service quality of Grab and result shows that all three predicators has positive influence on 

customer perception.  This study will benefit to the ride-sharing services and through this research 

results, the ridesharing can improve in the marketing factors, brands and customer satisfaction to 

create and raise competitive advantage over competitors. Grab should always maintain its service 

quality, brand image and customer satisfaction for Grab to maintain its competitive advantage.  
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The factors affecting inventory management in canvas and cushion supply and 

maintenance Industry: A case study focusing on selected companies in Bintulu 

and surrounding areas in Sarawak, Malaysia. 

Lee Siew Lung 

Supervisor: Kantharow Apparavu 

 

Background  

Inventory management serves as one of the most significant business processes while the 

supply chain related to inventory deals with the planning, ordering, purchasing, storing, and 

conversion of raw materials, and finally to the logistical activities. The study focuses on 

problems associated with inventory management and control in the canvas and cushion supply 

and maintenance companies in Bintulu, and the surrounding areas in Sarawak. The primary 

objective of inventory management is to improve customer service (Magad, E and Amos, 1989) 

This is done through protection against stock-out due to demand variability in the market place. 

The research focuses on inaccurate inventory records, employee theft, and poor management 

of inventory in canvas and cushion supply and maintenance industry in Bintulu and 

surrounding areas in Sarawak, Malaysia.   

 

Method 

This is a quantitative study. According to Creswell (2014), quantitative approach involves 

collection, analysis, and interpretation of data gathered by specific sample of population, and 

to produce a report. The population in this study is the business owners and selected staff of 

canvas and cushion supply and maintenance industry in Bintulu and surrounding areas in 

Sarawak, Malaysia. Primary research was done using data collected through a questionnaire. 

Questionnaires were distributed to business owners by hand. using convenience sampling 

technique (Saunders, 2012).  
 

Results 

The result showed that there is a correlation between inaccurate inventory record and the 

efficiency and effectiveness level of inventory management in canvas and cushion supply and 

maintenance industry in Bintulu and surrounding areas in Sarawak, Malaysia.  The study also 

found that there is a correlation between employee theft and the efficiency and effectiveness 

level of inventory management in inventory management in the industry, although at a much 

more lower level. In addition, the study also revealed a weak correlation between poor 

management and the efficiency and effectiveness level inventory management. 

Conclusion 

All the selected three variables, i.e., inaccurate inventory record, employee theft and poor 

management have affected the efficiency and effectiveness of inventory management in the 

canvas and cushion maintenance and supply industry in Bintulu and surrounding areas in 

Sarawak, Malaysia. The managers of SMEs should consider seriously the factors identified in 

this study because effective inventory management influences organization performance.     
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E-Commerce for retail goods: A Quantitative study among millennial in 

Khartoum, Sudan” 
Amro Khalid Elabdri Idres 

Supervisor: Dr. Mazuwin Bt Haja Maideen 

Background 

The increasing popularity of internet usage lead to a rise in the demand for online shopping which 

is becoming more popular as a mode for purchasing products. With the remarkable increase in 

online market, there are challenges and opportunities for online shopping sites. Relationships 

developed between sellers and customers leads to growth in firm’s profits because of customer 

retention and repeat purchases. However, not every user of e-commerce website will become a 

regular online shopper nor will he or she be loyal. Firstly, the website design plays an important 

role in attracting buyers’ attention, and an easy to navigate website with perfect design will convert 

website visitors to buyers. In e-commerce the website design is important because online buyers 

do not really interact with salespersons. In addition, the website quality demonstrates a remarkable 

insight to influence consumers purchase intention. The store image is affected by website quality. 

Therefore, owners of e-commerce websites need to take serious consideration of their websites as 

it influences consumer buying intention.    

 

Methodology 

Questionnaires were distributed amongst Sudanese millennial customers in Khartoum. The 

method uses online data collection strategy where the researcher distributed the questionnaires 

using Google Docs link to the target respondents. The sample size is 150 respondents. 

Convenience sampling was used. Data collected was processed in Statistical Package for social 

science (SPSS). Results were derived using descriptive and inferential statistics.   

 

Result 
The tests conducted on the data gathered from the 150 respondents revealed that web entertainment 

was not accepted as it was showed a negative correlation with purchase intention and does not 

influence purchase intention. The independent variable web satisfaction was positively correlated 

with purchase intention and showed a positive influence and significant impact on purchase 

intention. The independent variable customised information showed positive correlation with 

purchase intention and had a significant impact on purchase intention. 

 

Conclusion  
The study examined the impact of customised information, web satisfaction and web entertainment 

on purchase intention in Sudan ecommerce market. To conclude, this research has successfully 

achieved the research objectives, which is to examine the relationship between customized 

information, web satisfaction and web entertainment on purchase intention. The ffindings suggest 

that an increase in web satisfaction and customized information results in significant increase in 

purchase intention amongst millennials in Khartoum. 
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A Study on Factors Influencing the Adoption of a Crowdsourcing Mobile 

Application among Generation Y &Z in Maldives 
Mohamed Munawwar Ali 

Supervisor: Dr. Mazuwin Binti Haja Maideen 

 

Background 

This research aims to identify the factors that would influence the Generation Y & Z to adopt a 

mobile crowdsourcing app in Maldives. This study looked at the influence of perceived usefulness, 

social influence, hedonic motivation and perceived risk towards behavioural intention to adopt 

crowdsourcing app targeted for housing, repairing, property & maintenance sector among 

generation Y and Z in Maldives. Due to high usage of smartphones around the globe, companies 

are now reaching to their customers and crowds thorough mobile crowdsourcing (any set of 

business activities managed and handled using smart phones or any other mobile device). In other 

words, companies such as Uber or Grab have developed mobile apps in compatible with 

smartphones, where individuals can download and use the app as the virtual market place to share 

the resources and conduct the transactions (Peng et al., 2016). Hence, the aim of this research is to 

determine whether the aforesaid factors influence Generation Y and Z’s adoption of mobile 

crowdsourcing app in Maldives. 

 

Methodology 

A total of 107 respondents were selected whereby 53.77% represented generation Y and 46.73% 

represented generation Z. All the respondents were gainfully employed. Four hypotheses were 

used to test how the factors impact the behavioural intention to adopt crowdsourcing mobile 

application in Maldives. The hypotheses were analysed using three statistical measures, that is the 

Pearson Correlation, linear regression and ANOVA. 

 

Results 

Results of primary research indicated that the independent variables namely perceived usefulness, 

social influence and hedonic motivation had a positive and significant relationship with 

behavioural intention to adopt crowdsourcing mobile application. On the other hand, perceived 

risk was found to have a negative correlation with behavioural intention and this means that higher 

perception of risk is associated inversely with using the mobile application. Gen Y had higher 

behavioural intention to adopt the mobile crowdsourcing app than the Generation Z, the younger 

generation. Female respondents were found to have higher perceived risk than men and more 

hedonically motivated than men; while male respondents were more socially influenced than 

women in adoption of mobile application. 

 

Conclusion 

The findings were analysed further using Pearson correlation, linear regression and frequency 

distribution. It was found all the four hypotheses were accepted based on positive correlation.  

This paper suggests factors that support adoption of crowdsourcing apps. Therefore, firms 

may consider perceived usefulness, social influence and hedonic motivation as reasons for 

their target customers’ adoption of crowdsourcing apps. 


