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 Leadership orientation and job performance. A quantitative study among 

bumiputra working adults in Sabah, Malaysia 
Shu Shyue Ling  

Supervisor: Dr. Jugindar Singh 

Background  

Job performance can be described as the outcome of one’s effort, ability and quality task with 

the responsibility that assigned to him (Maharani, et al., 2013). Several researchers’ stated that 

leadership has a direct influence on performance (Rowe et al., 2005). Past studies showed that 

leadership style adopted by managers in their workplace is crucial in achieving the goals set by 

organisations and in creating a high performance working culture (Berson et al., 2001; 

Kuchinke, 2016).  Bolman and Deal (2008) four-frame leadership theory that encompasses 

structural leadership, human resource leadership, political leadership and symbolic leadership 

was used in this study. Most of the past studies were done in developing countries and focus 

was on the transformational leadership style (Tse & Chiu, 2014). However, the influence of 

the four-frame leadership theory by Bolman and Deal (2008) towards job performance has not 

been empirically tested in Sabah, Malaysia. Therefore, there exists a significant research gap, 

and it is important to understand the nature of relationship existing between leadership style 

and employee performance. This research based on the four frame leadership (Bolman and 

Deal, 2008) focussed on bumiputra employees in Kota Kianabalu, Sabah. 

Methodology 

In this explanatory research, a quantitative method was used to collect and analyse primary 

data. A five point Likert scale questionnaire was developed to provide the respondents ease of 

answering the questions as per their level of agreement (McLeod, 2008). The study used the 

items from the Bolman and Deal (1991) leadership frame to study the perception of working 

adults’ leadership style.  A total of 150 questionnaires were distributed using convenience 

sampling method to employees and 120 questionnaires were successfully collected. Frequency 

distribution, normality test, reliability test, descriptive analysis and regression analysis was 

conducted by using SPSS to determine the impact of leadership styles on employee 

performance. 

 

Results 

Based on the values of Pearson Correlation Coefficients, the relationship between structural 

leadership, human resource leadership, political leadership and symbolic leadership 

engagement towards the job performance was positive. The strongest predictor of performance 

was symbolic leadership (r = 0.668), followed by political leadership (r = 0.581) and structural 

leadership (r = 0.522). Based on multiple regression, the results showed that only symbolic 

leadership had a significant relationship with performance (β = 0.655; p = 0.000).  

 

Conclusion 

Based on the results of this study, only symbolic leadership style had a significant positive 

impact on employee performance in Sabah.  This indicates that when symbolic leadership 

approach is applied, performance of employees would increase. Therefore, leaders in Sabah 

are encouraged to adopt symbolic leadership style. Future research can be conducted with 

inclusion of more and different variables such as gender of leader and number of years working 

experience.  Future researchers can use bigger sample size in different industries such as travel, 

banking, retailing services and hospitality industries for better results. Furthermore, researchers 

can expand this model to include employees work outcomes such as turnover intention, work 

performance and work commitment.  
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Business Performance: The role of social media amongst Generation Y 
Kok Shiew Chien 

Supervisor: Nadiah Suki 

 

Background 

Nowadays, social media such as Facebook, YouTube, Snapchat, LinkedIn, and Twitter have 

been widely used by people. Many organisations have started to adopt social media for business 

purposes. However, less companies use social media for intra-organisational purpose. This is 

due to many organisations think that intra-organisational social media platform does not bring 

benefits to the organisation. Besides, less studies found a direct correlation between intra-

organisational social media platform and business performance, but this does not prove that 

there is no correlation between them. Therefore, this study aims to determine the factors 

(knowledge sharing, work collaboration, and workplace communication) that affect the usage 

of intra-organisational social media platform amongst Generation Y in Selangor, Malaysia. In 

addition, the study also aims to find out the correlation between intra-organisational social 

media platform and business performance.  

 

Methodology 

This study adopted a quantitative approach using a survey strategy. Self-administered 

questionnaires were distributed to gather primary research data. The population of this study 

was Generation Y who were born between year 1981 and 1999. Moreover, the respondents 

were selected using random sampling technique. A total of 117 valid questionnaires were 

retrieved. Analysis was done using SPSS.  

 

Results 

The results showed all the hypothesis of this research have been accepted. The knowledge 

sharing criterion had the strongest correlation with the usage of intra-organisational social 

media platform, followed by work collaboration. Workplace communication had the weakest 

correlation with the usage of intra-organisational social media platform among all three 

independent variables. Besides, the results also showed that there is a positive correlation 

between the usage of intra-organisational social media platform and business performance. 

 

Conclusion 

With the results obtained from the survey in this study and the support of past studies, it was 

concluded that knowledge sharing, work collaboration, and workplace communication have a 

positive relationship with the usage of intra-organisational social media platform in Selangor, 

Malaysia. In addition, knowledge sharing was found to be the best predictor of using intra-

organisational social media platform. Moreover, the results also showed that the usage of intra-

organisational social media platform will increase the business performance. Therefore, the 

organisations in Selangor, Malaysia may increase the usage of intra-organisational social media 

platform to improve the business performance. 
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Relationship between adaptability and academic performance of international 

university students in their educational span in Kuala Lumpur, Malaysia. 
Libah Mutonho 

Supervisor: Shamini Arumugam 

  
Background 

On a global basis, the number of students pursuing higher education studies abroad has more 

than doubled since the year 2000 to approximately four million students in 2012 (UNESCO, 

2014). Past studies suggest that adaptation problems can arise from differences in the 

linguistically determined discourse of intercultural and interpersonal communication, and the 

cultural distance of the communication patterns of the participants (Ward, Bochner, & Furnham 

2001). Past research has also shown that difficulties in adapting, or maladaptation, can be 

directly related to increased dropout rates and lower levels of academic achievement (Elias, 

Mahyuddin, & Uli, 2009). However, despite the importance of adaptation, there has been a 

lack of studies that examine the issue of adaptation of university students in Malaysia.  The 

current research aims to examine the influence of adaptation on academic performance of 

students in Malaysia.  

 

Methodology  

The study population for this research were international students from three private 

universities in Kuala Lumpur. These three main universities have a population of 22000 in 

aggregate. Based on the formula by Krenjie and Morgan (1970), the sample size should be 378 

students. The self-administered questionnaire was distributed to 200 students. Particular care 

was taken to target international students. In total, 160 questionnaires were returned. The 

respondents who participated in this research were 36.3% female and 63.7% males. Five 

variables were used in finding the relation between adaptability and academic performance of 

international university students in their educational span in Kuala Lumpur, Malaysia. The 

variables used are financial constraints, culture, level of motivation, communication barriers as 

independent variables and academic performance as the dependent variable. The 

interrelationships between all measures were assessed using Pearson’s correlation test and 

regression testing.  

  

Results  

Results attained in this research showed that the variables mentioned above were reliable at a 

value more than 0.7.  The independent variables were positively correlated to the dependent 

variable (Pearson correlation test) and were significant. It was also noticed that 82.5% of the 

independent variables that encompass financial constraints, culture, level of motivation and 

communication barrier can be used to explain the dependent variable (academic performance).  

 

Conclusion 

This study looked at the factors influencing adjustment among students in Malaysia. Financial 

constraints, culture, level of motivation and communication barrier were all identified as 

variables that influence adjustment and academic performance. In order to ease student 

adjustment, Universities need to take the necessary steps. The limitation of this study was on 

small sample and the respondents for this study were foreign students in Kuala Lumpur. Future 

research should consider a wider coverage. Furthermore, an increased sample size would also 

allow future researchers to confirm that the effects found in the current study are not specific 

to this sample of participants.  
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A study on understanding the factors of job turnover intention among retail 

industry in Klang Valley. 
Hanis Binti Rabu 

Supervisor: Shamini Arumugam  

 

Background 

The cost of employee turnover is high and depending on the employee level, may average one and 

half times the employee’s total annual compensation (Cappelli and Keller, 2013). Studies have 

found that work-related variables, such as job satisfaction, are related to intention to quit (Lu et 

al., 2012). Other studies also showed that employees who were satisfied with their jobs are not 

likely to leave their position (Huang et al., 2014). However, there is limited research on employee 

turnover intention among employees in the retail sector in the Klang Valley. In addition, the 

influence of job stress, compensation and leadership towards turnover intention has not empirically 

tested. The aim of this study was to find out the influence of job stress, compensation and 

leadership towards turnover intention of employees in the retail sector in Klang Valley. 

 

Methodology 

This study used the deductive approach to collect empirical data. It used the quantitative 

methodology to collect primary data through self- administered questionnaires. The study 

population were employees in the retail sector. The time horizon of this research is deemed as 

cross-sectional due to the budget and time limitations (Saunders et al., 2012). A survey strategy 

was used as this strategy is a commonly used strategy in business research and usually associated 

with the deductive approach (Saunders et al., 2012). The data collected was edited and coded 

before being entered in SPSS. Data analysis was based on descriptive and inferential statistics. A 

total of 160 respondents were selected whereby 56.3% were female and 43.7% male. All the 

respondents were gainfully employed. Three hypotheses were used to test the factors of job 

turnover intention among retail industry in Klang Valley. 

 

Results 

Results of this primary research indicated that there was a significant relationship between job 

stress and turnover intention. On the other hand, the result also showed that there was a significant 

relationship between compensation and turnover intention. The result showed that there is a 

significant relationship between leadership and turnover intention. Job stress had the strongest 

correlation with the job turnover intention. The highest correlation coefficient between job stress 

and job turnover intention was 0.740. It was followed by the relationship between compensation 

and job turnover intention which was 0.223 and it shows a low and positive relationship. Last but 

not least, the relationship between leadership and job turnover intention was 0.198 and it showed 

a low and positive relationship.  

 

Conclusion 

The findings of this study showed that all the independent variables i.e. job stress, compensation 

and leadership were positively correlated with the job turnover intention. Theoretically in the 

domain of employee turnover, this study provides additional empirical evidence. The findings will 

also provide theoretical and practical implications for policymakers, organisations and institutions 

to support retention of employees with the intention of improving productivity and retention of 

talent. From a theoretical standpoint, this study contributes to existing literature on predictors of 

turnover intention of employees. From a practical standpoint, organisations and policy makers can 

gain the understanding of factors to retain employees for longer period 
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Getting beyond money: effect of work-life balance, job stress and 

flexibility on job satisfaction among academicians’ in  

Private Universities in Kuala Lumpur    
Ida Fauziah Aberan Remisnanadia 

Supervisor: Dr Jugindar Singh  

 

Background 

Academicians are the backbone of educational settings, burdened with the immense responsibility 

of promoting and producing outstanding graduates (Mustapha, 2013). Job satisfaction is one of the 

major organisational factors that plays an effective role on academic staff attitudes and their 

behaviours and reactions (Strydom, 2011). Past research has identified several factors that are 

related to job satisfaction such as recognition, income, promotion, work values and other intrinsic 

and extrinsic factors (e.g.; Aziri, 2011; Froese & Xiao, 2012; Lim, 2010). However, there is a 

dearth of research on job satisfaction among academicians in Kuala Lumpur. In addition, the effect 

of work-life balance, job stress and flexible working hours on job satisfaction of academicians in 

private universities in Kuala Lumpur has not been empirically tested. This study will look at the 

influence of work-life balance, job stress and flexible working hours on job satisfaction of 

academicians. The results will be useful for administrators of private universities in Kuala Lumpur.   

 

Methodology 

This is a quantitative study to collect primary data using a survey strategy. Self-reported 

questionnaires were sent to respondents using a survey strategy. The population of this study were 

academicians in Private Universities in Kuala Lumpur. Convenience sampling was used, and the 

sample size was 150.  A total of 108 were usable. The data was analysed using the Statistical 

Package Social Science (SPSS) software. Tables and charts will be used to present the results. 

Descriptive analysis was used to present the respondents demographic profile, test normality, 

reliability and central tendencies measurement of constructs. Pearson correlation coefficient 

analysis and multiple linear regression analysis were used to test hypothesis.  

 

Results 

The personal details are classified as gender, age and level of education.  Based on the results, 

majority of the respondents were males which comprised of 68.5% of the sample size. The largest 

age group was between thirty to thirty-nine years (52.8%). Based on the Pearson correlation, all 

the variables (job stress, work-life balance and flexitime) had significant correlation with job 

satisfaction. Based on the results of Multiple Regression Analyses, work-life (β=0.325, p<0.05) 

made the highest and significant contribution towards job satisfaction. The other two independent 

variables (job stress and flexitime) did not have a significant relationship job satisfaction.   

 

Conclusion 

The purpose of this study was to identify the factors that influence job satisfaction of academicians. 

The result of multiple regression revealed that only work-life balance had a significant relationship 

with job satisfaction. Hence, work-life balance plays an important role in enhancing academicians 

job satisfaction Therefore, it is recommended that proactive action should be taken by private 

universities. The empirical results of this study can help universities in enhancing the job 

satisfaction and performance of academicians. For future research, other factors such as work 

values and emotional factors should be considered.  

 

 

 

 



   

6 
 

School of Management 
December 2018 

Innovative organisation culture fosters innovative thinkers: Exploratory study 

within the ICT sector in Kuala Lumpur  
Fatimah Zahraa Hussin  

Supervisor: Dr Jugindar Singh  

 
Background 

To survive in today’s competitive business world, organisation need to be open to innovation and 

embrace an innovative corporate culture. “New blood is essential for new thinking” and can bring 

to the organisation a diversity of ideas and thoughts crucial for innovation and survival (Starzynski 

and Gibson, 2008). According to West (2000), organisational culture crucially prevents or 

facilitates the implementation and maintenance of innovation in the organisation. The relationship 

between organisational culture and innovation has been subject to different research and has led 

to a fragmented concept of culture for innovation. In addition, there is a lack of in-depth 

exploratory research on innovative organisation culture in the ICT sector in Kuala Lumpur. The 

purpose of this article was to identify the elements of organisational culture in ICT companies that 

foster innovative thinkers.    

 

Methodology 

The qualitative research was conducted by means of semi-structured interviews. The open-ended 

questions added depth and richness to the data, because all answers could be probed as needed, 

and they avoided pushing interviewees in any certain direction. At the same time, the interview 

guide helped structure the interviews and ensure that all stakeholders expressed their expectations, 

motivations and experiences with the phenomena. The interviews were conducted face to face. 

This was a basic qualitative research that enable the researcher to give a holistic account of the 

subject of the research (Fisher, 2010). Purposive sampling was applied to select the respondents. 

The transcripts of the recorded, verbatim interviews were analysed with open coding.    

 

Results 

The first research question was “What is the significance of innovation and innovation culture”. 

Based on the analysis, it was agreed by the managers that innovation was related to a “new product, 

new production processes or new form of organisation, an acquisition or opening of new markets”, 

relating to new ideas and creating a more efficient organisation. The benefits identified relating to 

adoption of an “Innovation Culture” encompasses flexible workforce, higher commitment and 

critical thinking ability. All the respondents stated positively that companies that adopt an 

innovation culture are generally better off and have a greater competitive advantage. The second 

question was “What are the activities/measures that managers implement to motivate innovative 

thinkers”. Based on the analysis, the respondents stated that iinnovative thinkers are open to new 

experiences, flexible, accept criticism and work effectively is teams.  To motivate the innovative 

thinkers, the respondents stated that improving teamwork, learning, providing feedback, rewards 

and enculturation were important. The respondents agreed that the most important factor to 

motivate innovation is through the encouragement of learning.  

 

Conclusion 

This study showed that it is important for companies to employ an innovative culture and support 

Innovative thinkers in the ICT sector. Adoption of innovative culture results in high retention rates, 

flexible workforce and higher commitment. An innovative culture must be embedded in all levels 

within the organisation; encouraging organisational learning and providing useful feedback and 

allowing the employees to sharpen their critical thinking skills. Critical thinking is an important 

component in an innovative thinker which is often this is seen as a competitive advantage.  
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A study on trust level in online advertising towards online purchasing intention 

among four generations in Malaysia 
Huang Wan Yu 

Supervisor: Wong Huey Wern 

Background 

Internet has influenced people’s life style and the business environment. Based on a study, 

90.1% of internet users in Malaysia agree that internet is the main tool for them to search and 

receive information (MCMC, 2016). Thus, to invest in online advertising becomes a necessary 

marketing strategy for the businesses as it can reach more potential consumers in terms of 

spreading information. According to a recent report released by the Interactive Advertising 

Bureau (IAB, 2014), online advertising revenue surpassed $23 billion in the first half of 2014, 

up 15% on the same period in 2013. In future, online advertising expenditure is projected to 

overtake all advertising media, including TV advertising. Advertising is often considered as 

the main marketing tool in terms of influencing consumer purchase decisions (Kiang, Raghu, 

& Shang, 2000). Online advertising has gained a great deal of attention in recent years due to 

its potential effect on online shoppers' responses (Almendros and García, 2014, Ching et al., 

2013). As a new form of commercial activity, online advertising involves more uncertainty and 

risk than traditional advertisements. Furthermore, Ganesan, (1994) highlighted that trust level 

in online advertising is the main factor that influences the consumer’s online purchasing 

intention. Therefore, with online advertising growing to be a huge industry, it is important to 

understand the influence of trust in online advertisement towards purchasing intention.  

Methodology 

Data was collected using a self-administered questionnaire. Respondents were students 

selected using non probability convenience sampling. This research adopted a quantitative 

method to collect primary data. The population were consumers and the sample size was 100 

respondents. This research focussed on the four generations of consumers in Malaysia and the 

questionnaires were distributed equally for each age group with 25 respondents from each 

generation. Lastly, the collected data was tested for reliability and descriptive and inferential 

statistics were generated.  

Results 

Among three independent variables i.e. information quality, privacy and security concerns, 

brand image, the findings of study revealed that information quality is the only variable that 

has a significant relationship with trust level in online advertising in Malaysia. This research 

also proved that there was a significant relationship between trust level in online advertising 

and online purchasing intention in Malaysia.  

Conclusion 

In an effort to explore the trust level in online advertisement effectiveness, this paper 

investigated the influence of information quality, privacy and security concerns and brand 

image towards trust level and intention to purchase. The results showed only one notable 

finding: the key significant role of information quality. This result explained that consumers 

tend to have higher willingness to purchase online when they have information and high level 

of trust in online advertisements. These findings can help business understand what matters 

most for consumers when making purchasing decisions. Thus, organisations can develop more 

effective online advertisement campaigns. 
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The relationship between leadership styles and job satisfaction among 

employees in the Malaysian private business organisations   
Amira Sakinah binti Abd Rahman 

Supervisor: Dr. Thilageswary Arumugam 

Background  

Leadership is a management function, which is mostly directed towards people and social 

interaction, as well as the process of influencing people so that they will achieve the goals of 

the organisation (Skansi, 2000). Organisational success in obtaining its goals and objectives 

depends on managers and their leadership style. By using appropriate leadership styles, 

managers can affect employee job satisfaction, commitment and productivity. Job satisfaction 

is critical to retaining and attracting well-qualified personnel. Numerous studies carried out in 

several countries showed that there was a positive correlation between leadership and the job 

satisfaction of health care providers (Seo et al., 2004; Vance and Larson, 2002). In 2014, the 

average work happiness scores increased to 59.05% (Bernama, 2014). However, there is a lack 

of studies on the relationship between leadership style and job satisfaction. Therefore, the main 

purpose of this study was to determine the relationship between leadership styles and job 

satisfaction among employees in the Malaysian private organisations. 

Methodology 

A self-administered questionnaire was used to collect data. The questionnaire is considered the 

best method to obtain attitudinal and behavioural intention information. All construct items in 

this study were measured on a five-point Likert scale which ranged from “strongly disagree” 

(1) to “strongly agree” (5). Non probability and convenience sampling was used to collect data. 

For this study, 377 questionnaires were distributed to the respondents, but only 118 respondents 

successfully completed the questionnaire. The questionnaire was distributed physically by 

hand to the respondents in large business organisations in Malaysia.  

Results 

The findings of the study indicated that transformational leadership and transactional 

leadership were significantly and positively related to the job satisfaction. These two 

independent variables were found to make a significant and positive contribution to the 

prediction of job satisfaction. These results congruent with studies by past researchers and have 

a strong theoretical and practical implications. However, the results of this study were limited 

to the small sample of respondents and depends on the knowledge and understanding of the 

respondents while answering the questionnaires 

 

Conclusion 

Based on this study, employee job satisfaction depends upon the leadership style of managers. 

This research was aimed at studying the relationship between the leadership styles and job 

satisfaction, which can benefit all the organisations through improvement in their performance. 

Moreover, this research provided a clear understanding of different factors that can affect the 

job satisfaction. Managers should select the best leadership style according to the 

organisational culture and employees' organisational maturity. By determining the factors that 

would affect the employees job satisfaction, management of organisations can better 

understand their employees and hopefully they are able to use this research as a guideline to 

retain their employees. Besides, this study also could be replicated or referenced by researchers 

who are interested to study the job satisfaction in organisations in other industries or locations.  
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An explanatory study of quality of education, cost of education and 

environment towards foreign student enrollment to higher education 

institutions in Malaysia 
     Alina Selina 

Supervisor: Margaret Subramaniam 

 
Background 

Foreign students continue to choose Malaysia as a preferred higher education destination due 

to the quality education offered in the country (The Sun Daily, 2018). In December 2018, a 

total of 177,000 foreign students were accepted to pursue their education at 10 international 

campuses in the country (The Sun Daily, 2018). Malaysia is aspiring to become the hub of 

higher education in the region (Suryandari, Jaafar & Hamzah, 2014). Past studies focussed 

either on general students’ enrolment or examined more on foreign student’s enrolment. 

However, there is a shortage of research conducted on the factors affecting students’ decision-

making while selecting a country and a university for pursuing higher education. This research 

is to identify the factors influencing students’ choice of University.  

 

Methodology 

In this research, the study population were the foreign students currently pursuing higher 

education in Asia Pacific University. The student population in APU currently exceeds 11,000 

of which 58% are international students. Based on Krenjie and Morgan (1970), the sample size 

was 67. A total of 150 responses were collected using convenience sampling method. Self-

administered questionnaires were sent online (through Google forms) and physical distribution. 

Three variables were selected, namely quality of education, cost of education and environment 

as determinants affecting choice of foreign student enrollment to higher education institutions 

in Malaysia.  

 

Results  

Results attained in this research indicated that the Cost of Education was the most important 

determinants followed by Quality of education.  The environment was not an important 

determinant factor.  

 

Conclusion 

This study had achieved the research objective in identifying the determinants of foreign 

student enrolment in Malaysia. The findings improved knowledge on the factors that have a 

major influence on the students’ decision-making towards the enrolment to the particular 

university, which is the focus of the research. This research carries value to education policy-

makers and university authorities. They can use these findings to formulate regulations, and 

target specific groups of students to ensure favorable academic environment and increase the 

enrolment in their institutions. For future research, it is recommended that researchers should 

expand the study to a wider geographical area or different age groups for better generalization. 

Future research can be done by including public and private universities in Malaysia. 
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A study on the factors influencing creativity and innovation in teaching of 

millennials in Kuala Lumpur 
Munira Mansurova 

Supervisor: Sueraya Mohd. Alwie 

Background 

Creativity is defined as the capability or act of conceiving something original or unusual, while 

innovation is the implementation or creation of something new that has realized value to others 

(Hunter, 2013). Creativity and innovation are interrelated, but often mistakenly used 

interchangeably. The concepts of innovation and creativity are increasingly gaining attention 

among educational scholars and administrators (Gustina & Sweet, 2014). Past research 

indicated that there is a relationship between creativity and learning (e.g., Torrance, 1981). 

Academicians play a significant part in teaching and nurturing students’ creativity and 

innovation. The importance of employing innovative teaching to increase students’ creativity 

has been widely acknowledged in past literature (Öz Aydın, & Sarıtaş, 2012).  However, the 

factors influencing creativity and innovation in teaching of millennials in Kuala Lumpur have 

not been empirically tested.  

 

Methodology  

A quantitative research design was selected for this research study. The study collected data 

from 120 Malaysian lecturers and academic staff of universities. The respondents were from 

private universities in the Klang Valley. These universities have a population of lecturers and 

academic staff of more than 25000 across Malaysia. The sample size was 381 lecturers. 

However, due to time limitation, there were only 120 respondents. The respondents to the 

questionnaires were 55% females and 45% males. In this study, there were three independent 

variables i.e. technology, resources and materials; teaching and learning approaches and one 

dependent variable i.e. creativity and innovation in teaching. For the current study, 

correlational research design was used. The multiple linear regression (Frankel, Wallen, & 

Hyun, 2012) was the main technique for data analysis. The relationship between a single 

outcome variable (dependent) and predictor variables (independent) were generally examined 

by a multiple linear regression approach (Creswell, 2003).   

 

Results 

Reliability test showed a Cronbach value of 0.9 and above. Correlation testing using Pearson 

correlation showed positive and significant correlation between the independent and dependant 

variables. The multiple regression testing also showed a positive and significant relationships 

between all the three independent variables and the dependant variable.  

 

Conclusion 

In conclusion, this study found extensive potential for creative learning and innovative teaching 

within the Malaysian Universities system. It also demonstrated that education is based on 

different interlocking structures and unless changes take place at different levels, it will not 

produce the desired results.  In this study, the lecturers were found to play a major role in 

pursuing the creative teaching and creating innovative learning environment for the students to 

gain a knowledge differently and more effectively. Hence, the external factors such as 

technology including IT and ICT, resources and materials provided by the universities, and 

lastly approaches toward teaching and learning using various methods seem to be important in 

creative and innovative teaching environment. Offering the right chances to develop students' 

creativity and innovative potential and effort in reducing barriers and improving the presence 

of enabling factors for creativity and innovation should be a priority for universities.   

 


